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Keywords

Yerel yiyecekler tiiketicilere iki sekilde ulagsmaktadir: (1) Yerel yiyeceklerle hazirlanan
mentiler, tiiketiciler tarafindan yiyecek ve icecek isletmelerinde tiiketilmektedir. (2) Yerel
yiyecekler, tiiketiciler tarafindan yerel marketlerden, ¢iftlik diikkanlarindan, gida
kooperatiflerinden ve cift¢i pazarlarindan satin alinmaktadir. Turist deneyiminin Snemli
bir parcasi olan bu iki davranisa sebep olan bircok degisken sdz konusudur. Bu
degiskenlerin kesfi turizmde 6nemli bir akademik alt yapinin olugmasina sebep olmustur.
Bu sebeple caligmanin amaci turistlerin yerel yiyecek tiikketme ve satin alma davranislarini
ayr1 ayr1 incelemek ve bu davraniglar1 etkileyen degiskenleri 6rnek g¢alismalar ile
degerlendirmektir. Bu maksatla oncelikle yerel yiyecek ile ilgili literatiir derlemesi
yapilmis, daha sonra turistlerin yerel yiyecek tiikketme ve satin alma davraniglari s6z
konusu degiskenler c¢ercevesinde incelenmistir. Calismanin sonu¢ boliimiinde ise
turistlerin yerel yiyecek tiikketme ve satin alma davraniglar ile ilgili mevcut ¢aligmalar
irdelenerek konu hakkinda 6neriler sunulmustur.
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Local foods reach consumers in two ways: (1) Menus prepared with local foods are
consumed by consumers in food and beverages businesses. (2) Local foods are bought by
consumers from local markets, farm shops, food cooperatives and farmers' markets. There
are many variables that cause these two behaviors, which are an important part of the
tourist experience. The discovery of these variables has led to an important academic
background in tourism. For this reason, the purpose of study is to examine the local food
consumption and purchasing behaviors of tourists separately and to evaluate the variables
affecting these behaviors with sample studies. Firstly, this paper reviews the existing
literature on local food, then examines the local food consumption and purchasing
behaviors of tourists within the context of these variables. In the conclusion of the study,
existing studies about tourists' consumption and purchasing behaviors of local foods were
examined and suggestions were presented. In the conclusion part of the study, the existing
studies about the local food consumption and purchasing behaviors of tourists were
examined and suggestions were presented.
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