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Sosyal Medya Etkilesiminde Tren Yolculuklari: DOGU EKSPRESI le Ilgili Youtube
Paylasim Videolarinin Analizi (Train Travels in Social Media Interaction: Analysis of
Youtube Videos Related to THE EASTERN EXPRESS)
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Keywords

Tren yolculuklar: kiiltiir, turizm ve sosyal medya etkilesiminde son yillarda popiiler hale
gelmistir. Insanlar ézellikle kent hayatindan uzaklasip, doga ile ige olmak, yeni kiiltiirler
tanimak, yeni yerler kesfetmek ve bunlart sosyal medya ortamlarinda paylasmak
istemektedirler. Bir ya da iki giinliik siire igerisinde bir¢ok farkli duyguyu yasamak isteyen
maceraperest turistler, tren yolculuklarini tercih etmektedirler. Calismada bu amag
dogrultusunda son yillarda sosyal medyada popiiler olan Dogu Ekspresi tren yolculugu
incelenmistir. Calisma, Youtube’da en ¢ok izlenen ii¢c adet Dogu Ekspresi videosunun
sOylem analizi metoduyla incelenmesi seklinde gerceklestirilmistir. Ankara’dan baslayip
Kirikkale, Kayseri, Sivas, Erzincan, Erzurum ve Kars’a uzanan bu tren yolculuklarinin
incelendigi ¢alisma sonucunda; yolcularin c¢ogunlukla ki aylarinda bu treni tercih
ettikleri, yeni arkadaslik ve dostluk kurduklari, yoresel yemekler yedikleri, yatakl tren
yolculugu heyecanini yasadiklari, doga manzarasini doyasiya yasadiklari ve bunlar1 da
sosyal medya ortaminda paylagsmaktan mutluluk duyduklari tespit edilmistir.
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Train travels have become popular in recent years in terms of culture, tourism and social
media interaction. People especially desire to estrange themselves from city life, be in
touch with nature, meet new cultures, discover new places and share them in social media
environments. Adventurous tourists who want to experience different emotions in one or
two days period prefers train travels. In the study, The Eastern Express which has become
popular on social media in the recent years has been analyzed in line with this purpose.
The examination has been conducted through discourse analysis on the top three most
watched Eastern Express videos. As a result of studying these train journeys starting from
Ankara and extending to Kirikkale, Kayseri, Sivas, Erzincan, Erzurum, Kars; travelers
prefer this train mostly in the winter season, establish new friendships, taste local food and
experience the excitement of travelling in a wagon-lit, enjoy the nature view and feel
happy by sharing these on social media environments.
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