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Sosyal medya, giiniimiizde insanlarin aktif olarak kullanmaya bagladig1 bir platform haline gelmistir.
Insanlar, tanidiklari ve tammadiklari insanlarla, sosyal medya ile iletisim kurabildigi gibi ilgi
alanlarina gore de kisi ve sayfalar takip edebilmektedir. Bu baglamda, Instagram sayilan unsurlara
yonelik giiclii bir alan1 olusturmaktadir. Gastronominin 6neminin her gegen giin dikkat ¢ekici
sekilde artmasiyla birlikte insanlar, bu alanda yetkin oldugunu diigiindiikleri kisileri Instagram’da
takip etmekte, sozii edilen gurmelerin Instagram hesaplarindaki paylasimlari da kisi ve kurumlar
iizerinde etkili olabilmektedir. Bu c¢alismanin konusu; Tiirkiye’deki gurmelerin Instagram
paylagimlarmin incelenmesidir. Caligmanin 6nemi, gurmelerin paylagimlar ile takipgisi ve takipgisi
olmayan kisiler iizerindeki olasi etkilerinin belirlenmesi, gastronomide trend ve tercihlerin
olusturulmasinda, gurmelerin etkisine dikkat ¢ekmektir. Caligmanin amaci ise gurmelerin takipgi ve
takip ettigi kisi sayilariim, paylasimlarin igeriklerinin, paylagimlarda kullanilan hashtag ve kisi
etiketlemelerinin (mentionlarin), paylasimlara gelen begeni, izlenme, yer bildirimleri ve yorum
sayilarinin igerik analizi yontemiyle incelenmesidir. Bu baglamda belirlenen gurmelerin, bir aylik
(05.12.2017-05.01.2018) paylasim igerikleri, paylasimlarina gelen begeni ve izlenme sayilari, yer
bildirimi, hashtag, kisi etiketleme kullanimi, gelen yorumlarin igerikleri degerlendirilmistir. Takipg¢i
say1st konusunda her bir kisi farkli bireyler olarak degerlendirilmistir. 11 gurmenin toplam takipgi
sayisi, 2.777.959 kisi iken gurmelerin yiyecek-igecek ve yiyecek-icecek isletmelerine ydnelik
yiikledikleri videolar, 8.942.684 kez izlenmistir. Caligma sonucunda, gurmelerin gastronomi
alaninda etkili olabildikleri tespit edilmistir.
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Social media has become a platform in which people are actively using today. People can
communicate with people they know and do not know, with social media, and follow people and
pages according to their interests. In this context, Instagram creates a strong field for the listed
elements. With the ever-increasing demand for gastronomic services, people are following the
people they think are competent in this area in Instagram, and the sharing of these gourmets in their
Instagram accounts can also affect people and institutions. The theme of this study is; Instagram
share in Turkey to investigate the gourmets. The importance of work, the sharing of gourmets and
the determination of the effects of followers and non-followers on the gastronomic trends and
preferences is to draw attention to the effects of gourmets. The aim of the study is to examine the
numbers of the followers and followers of the gourmets, the content of the shares, the hashtag and
the mentions used in the sharing, the taste from the shares, the monitoring, the place declarations
and the comment numbers by means of content analysis. In this context, the contents of one month
(05.12.2017-05.01.2018) share contents, ratings and views of the shares, place declaration, hashtag,
use of mentioning, comments are evaluated. As regards the number of followers, each person was
treated as a different individual. While the total number of followers of 11 gourmets’ was
2.777.959, the videos uploaded by gourmets to food, beverage and catering businesses were viewed
8,942,684 times. As a result of the study, gourmets were found to be effective in the field of
gastronom
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