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Makale Gec¢misi 0Oz
Gonderim Turizm faaliyetlerinin ¢esitlenmesi farkli kiiltiirlerin  deneyimlenmesine olanak
Tarihi:05.02.2019 saglamaktadir. Turistler de gittikleri destinasyon ile ilgili kiiltirel 6zellikleri dgrenerek

yerel ile ilgili deneyim kazanmak istemektedirler. Bu anlamda yerel yiyecek ve igecekler,
yerel kiiltiiriiniin anlasilmast agisindan 6nemli bir kaynak haline gelmislerdir. Yapilan
calismanin temel amaci1 Hatay’a dair yoresel yiyecek igecek sunan restoranlarda yemek

Kabul Tarihi:08.04.2019

Anahtar Kelimeler yiyen ziyaretgilerin yerel yiyecek tiikketme motivasyonlarini incelemektir. Ayrica bu
dogrultuda yerel yemek tiiketim motivasyonlarinin demografik verilere gore degisip
Yerel yiyecek degismedigini tespit etmek de ¢aligmanin amaglari arasindadir. Arastirmada veri toplama

yontemi olarak anket kullanilmustir. Ilgili veriler katilimeilardan yiiz yiize toplanarak elde
edilmistir. Kolayda ornekleme yontemiyle toplamda 364 kisi ile yiiriitilen calisma,
Gastronomi tanimlayict istatistiki tekniklerden acgiklayici faktér analizi ve fark analizlerine tabi
tutulmustur. Arastirma bulgularindan hareketle yerel yiyecek motivasyonlarint etkileyen
sirastyla  “duyusal c¢ekicilik”, “heyecan arayis1”, “kiiltiirel deneyim”, “sosyallesme
beklentisi”, “prestij beklentisi” ve “saglik beklentisi” olmak iizere alt1 faktor oldugu tespit

Motivasyon

edilmistir.
Keywords Abstract
Local f T . A . . .
ocal food Diversification of tourism activities allows different cultures to be experienced. Tourists
Motivation also want to gain experience with the local by learning the cultural characteristics of the
Gastronomy destination. In this sense, local food and beverages have become an important source for

understanding the local culture. The main aim of this study is to examine the local food

consumption motivation of the visitors who eat at the restaurants that offer regional food

and beverage services for Hatay. In addition, determining whether local food consumption

motivation changes according to demographic data is among the aims of this study. Within

the scope of the study, the data were collected by face-to-face with the participants by
Makalenin Tiirii means of a scale previously used. The study, which was conducted with 364 people in total
with the convenience sampling method, was subjected to descriptive factor analysis and
difference analysis from descriptive statistical techniques. Based on the findings of the
study, it has been determined that there are six factors that affect local food motivation
respectively as “Sensory Appeal”, “Thrill Seeking”, “Cultural Experience”, “Socialization
Expectation”, “Prestige Expectation” and “Health Expectation”.
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