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Makale Ge¢misi Oz

Gonderim Tarihi:08.06.2022 Son yillarda tiiketicilerin kiiltiirel degerlere, otantik iirlinlere ve saglikli beslenmeye artan
bir ilgisi bulunmaktadir. Bu ilgiyi etkileyen faktorler; kiiresellesmenin getirdigi tek

Kabul Tarihi: 28.08.2022 diizelikten kaginma, teknolojik gelismelere bagl olarak bilgiye kolay erisme ve ulagim

imkanlarinin ~ kolaylagsmas1  olarak  siralanabilir.  Gilinimiizde degisen tiiketici
motivasyonlar1 sayesinde geleneksel gidalarin ticari potansiyeli artmaktadir. Bu
arastirmada, geleneksel gidalarin e-ticaret yoluyla pazarlanma durumu ele alinmistir.
E-ticaret Tokat ili Zile ilgesinde hem fiziki magaza hem de e-ticaret sitesi ile geleneksel gida satist
yapan bir igletmenin 3 yillik (2018-2020) satis miktarlar1 aragtirma kapsaminda
incelenerek karsilagtirilmistir.  Arastirma igletmede satist yapilan 13 iiriin  ile
Pazarlama sinirlandirilmistir.  Arastirma sonucunda geleneksel gidalarin e-ticaret satisinin fiziki
magaza satiglarina kiyasla daha diisiik olmakla birlikte, iyi bir satis oranina sahip
oldugunu sdylemek miimkiindiir. Geleneksel gida satis1 yapan isletmelerin gerek 6zel e-
ticaret siteleri gerekse pazaryeri siteleri araciligi ile triinlerini pazarlamasi mutfak
kiltiirtiniin korunmasi, tanitilmasi ve ekonomik degere doniismesine katki saglayacaktir.
Ayrica bu sayede kirsal kalkinma ve kirsal bolgelerde istihdamin artmasi miimkiin

Anahtar Kelimeler

Geleneksel gidalar

Yoresel gidalar

olabilecektir.
Keywords Abstract
E-commerce In recent years, consumers have had a rising interest in cultural values, authentic products

and healthy nutrition. Wanting to avoid the monotony of globalization, having easy
access to information with technological advances, and better transportation opportunities
Marketing are some of the factors for this. These consumer motivations have increased the
commercial potential of traditional foods. This article discusses the marketing of

Traditional foods

Local foods traditional foods via e-commerce. In this context, we analyzed and compared the 3-year
(2018-2020) sales volumes of a business that sells traditional foods via both a physical
store and an e-commerce website in Zile, Tokat. We limited the study to 13 products that

Makalenin Turii were sold in the relevant business. According to the results, the e-commerce sales of
traditional foods were lower than physical store sales, although with good sales rates.

Arastirma Makalesi Marketing these products via private e-commerce websites and marketplaces can

contribute to the preservation and promotion of culinary culture and its transformation
into economic value. Besides, this could help increase development and employment in
rural areas.
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